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BY STEWART SCHLEY

Broth€r, Can You
Spare a Luxury Suite?
WE'RE STARING DOWN THE TEETH of a double-dip,

the nr:rrket 's in tat ters,  and near ly one in 10 adul ts

doesn' t  have a. job.

It's a great time to be selling sports-r,enue luxury suites

At lczrst  that 's r ,vhat rve're hear ing f rorn Todd Lin-

denbaunr.  the president of  a 4-year-old LoDo con'r-

par-rv that's building a grorvth business lrom a category

vou rnigl-rt not associate n'ith the new cultural embrace

of austcr in ' .

L inder.rbaum's conpan\ ' ,  Sports Shares,  special izes

in l ract ional  shar ing of  luxury sui tes.  I f  you're fami l iar

rvith time-share condos or lou're rich enough to own a

shared slice ofa Learjet, you knorv the concept: A group

of pcoplc or organizat iorrs part ic ipates in the owner-

ship ol  lc i rsc ofa shared asset.  In th is case, the assets

art-  dcdicated sui tes at  sports venues including Coors

Field.  Pepsi  Center and theJerryJones Monument to

Self'Pleservation and Excess, known more lamiliarly as

flou bovs Stadium in Arlington, Texas. (Sorry,Jerry.)

\ \ - i th Sports Shares.  you go in wi th other organiza-

t ions ol  indiv iduals in buy' ing r ights to a number of

scats u i th i r  an arena or bal lpark luxury sui te.  You get

tol)-notch t reatment f rom a dedicated staf f ,  including

on-si tc cat t ' r ing,  and a high-performance websi te

ht'lps vor.r reserve and manage tickets.

\\'l"ren rr,e last caught up rvith Lindenbaum in 2006,

he and partners Ed McCaffrev (yes,  that  Ed McCaf-

l l 'cv and De nver sports industry entrepreneur Tyler

Tvsdal  l  ere just  launchir-rg Sports Shares,  wi th a lbcus

on the Denver market.  Now, thanks to a recent cash

infirsion Ir-om a private investor group, the company's

espanding to Dal las and At lanta,  and has i ts eye on

tr : rnsport ing the Sports Shares brand to more than

a dozcr.r  b ie- league ci t ies.  Sports Shares is cash-f low

positive Ltake that, evil econon'ry) and ready to grow.

Tn l r roe nart  fhc crr . .- - -  - - , -n-  r - - -  - ,  - -^,  - - - -ess story ls testament to a

stick-to-r 'our-knit t ing phi losophv. After al l ,  many a

pronrising business has been doomed by lai l ing to rec-

ognize i ts essential value proposit ion. (Here, we insert

the obl igatory Business School 101 relerence to the

rai lroad industry and i ts post-War mistake of defining

its r.nission as running trains, rather than being in the

broader tr l insportat ion business.)

Lindenbaum recognizes that what his company

provides is a high-value, high-touch system for del ir-

ering satisl \ ' ing cl ient-entertainnrent experiences t ied

to sports events.  I f i t  sounds l ike the "sports" part  rs

secondary,  wel l ,  i t  pret ty much is.  " I t 's  l ike you're at  a

cocktai l  party and a gane breaks out,"  he says.

That 's not to dimir-r ish the al lure of  the sports-as-

business-entertainment mot i f .  Luxury sui tes have a

sol id reputat ion as a sort  of  can' t - rn iss c l ient  and en,-

ployee-rer,vard device,  even i f  proponents somet imes

go a bi t  overboard in lather ing on the panache. The

Denver Broncos. lor  example,  descr ibe the luxury

sui tc erpcr ience as "an opport l rn i ty to bui ld unfor-

gettable rnemories rv i th f r iends and business associ-

ates." \\:ell, either that or a decent way to while away a

Sur-rdav afternoon.

Luxury suites have a solid
reputation as a sort of can't-miss

client and employee-reward
device, even if proponents

sometimes go a bit overboard in
lathering on the panache.

Grandstanding notwithstanding, Lindenbaum

says the key isn' t  just  to divvy up seats in a luxury

box, but to bui ld in at tent ive customer service both at

l ive events and in pre-game planning. A key there is

a password-protected cl ient  websi te that  helps t icket

owners schedule games, al locate t ickets and even run

post-event analyses of  how wel l  their  business objec-

tives rvere met. "What we do vou can't buv anvwhere

else,"  L indenbaum says.

So who's buying? Lindenbaum, diplomat ical ly,

doesn't divulge his clientele, which ranges from famr-

l ies in for  a lew thousand dol lars a year to businesses

that make six-figure annual investments. But he says if

sui te sales are any indicat ion,  the Colorado economy

is in better shape than some might imagine. Sel lout

rates lor  h is sui te seats are running at  above 70 per-

cent for  Rockies games and at  c lose to 95 percent at

Pepsi  Center,  a l though Lindenbaum admits the NBA

player lockout could make a dent.

"I would describe the corporate climate in Colorado

as much improved," says Lindenbaum, who attends one

or two games a month with Sports Shares patrons. Even

in a lousv market for stocks, he says, "I tell my lriends

that the lurury-suite index is doing pretty well." $
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